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DES I G N  G U I DE  

 
This PowerPoint 2007 template produces an A1 presentation poster. 
You can use it to create your research poster and save valuable time 
placing titles, subtitles, text, and graphics.  
 
We provide a series of online tutorials that will guide you through the 
poster design process and answer your poster production questions. To 
view our template tutorials, go online to PosterPresentations.com 
and click on HELP DESK. 
 
When you are ready to print your poster, go online to 
PosterPresentations.com 
 
Need assistance? Call us at 1.510.649.3001 
 

 

QU ICK  START 
 

Zoom in and out 
 As you work on your poster zoom in and out to the level that is 
more comfortable to you. Go to VIEW > ZOOM. 

 
Title, Authors, and Affiliations 

Start designing your poster by adding the title, the names of the authors, and the 
affiliated institutions. You can type or paste text into the provided boxes. The 
template will automatically adjust the size of your text to fit the title box. You 
can manually override this feature and change the size of your text.  
 
TIP: The font size of your title should be bigger than your name(s) and institution 
name(s). 
 
 

 
 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can insert a logo by 
dragging and dropping it from your desktop, copy and paste or by going to INSERT 
> PICTURES. Logos taken from web sites are likely to be low quality when printed. 
Zoom it at 100% to see what the logo will look like on the final poster and make 
any necessary adjustments.   
 
TIP:  See if your school’s logo is available on our free poster templates page. 
 

Photographs / Graphics 
You can add images by dragging and dropping from your desktop, copy and paste, 
or by going to INSERT > PICTURES. Resize images proportionally by holding down 
the SHIFT key and dragging one of the corner handles. For a professional-looking 
poster, do not distort your images by enlarging them disproportionally. 
 

 
 
 
 
 
 
 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If they look good they will 
print well.  
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QU ICK  START ( con t . )  
 

How to change the template color theme 
You can easily change the color theme of your poster by going to the DESIGN 
menu, click on COLORS, and choose the color theme of your choice. You can also 
create your own color theme. 
 
 
 
 
 
 
 
 
 
You can also manually change the color of your background by going to VIEW > 
SLIDE MASTER.  After you finish working on the master be sure to go to VIEW > 
NORMAL to continue working on your poster. 
 

How to add Text 
The template comes with a number of pre-formatted 
placeholders for headers and text blocks. You can add 
more blocks by copying and pasting the existing ones or 
by adding a text box from the HOME menu.  

 

 Text size 
Adjust the size of your text based on how much content you have to present.  
The default template text offers a good starting point. Follow the conference 
requirements. 

 

How to add Tables 
To add a table from scratch go to the INSERT menu and  
click on TABLE. A drop-down box will help you select rows and 
columns. You can also copy and a paste a table from Word or 
another PowerPoint document. A pasted table may need to be re-
formatted by RIGHT-CLICK > FORMAT SHAPE, TEXT BOX, Margins. 

 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel or Word. Some 
reformatting may be required depending on how the original document has been 
created. 
 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to see the column 
options available for this template. The poster columns can also be customized on 
the Master. VIEW > MASTER. 

 
How to remove the info bars 

If you are working in PowerPoint for Windows and have finished your poster, save 
as PDF and the bars will not be included. You can also delete them by going to 
VIEW > MASTER. On the Mac adjust the Page-Setup to match the Page-Setup in 
PowerPoint before you create a PDF. You can also delete them from the Slide 
Master. 
 

Save your work 
Save your template as a PowerPoint document. For printing, save as PowerPoint or 
“Print-quality” PDF. 
 

Student discounts are available on our Facebook page. 
Go to PosterPresentations.com and click on the FB icon.  
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Research Questions 
•  What characteristics do current MOOC participants share, and how are they currently 

using MOOC courses? 
•  Does participation in MOOCs affect academic confidence, self-efficacy, attitudes 

towards learning, and/or educational plans in this population? 

INTRODUCTION	  

METHODS	  

RESULTS	  	  

Interest in Educational Opportunities and Perceived Effect of Coursera Course on these Interests 

CONCLUSIONS	  and	  FUTURE	  WORK	  Conclusions 
•  Much of population were full-time students who left college or university more than 5 years 

ago due to a variety of reasons, the most common of which include difficulty paying tuition, 
professional opportunities, and family responsibilities. 

•  A significant portion of population believes they will not reach the level of schooling they 
hope to reach, while 29% do not wish to go any further in formal education. 

•  Population expressed more interest in lower commitment ways to earn degree (Online 
degree or Part-time) than returning to school full-time (72 % and 51% vs. 31%). Coursera 
course more likely to increase interest in these alternative methods of receiving degrees. 

ACKNOWLEDGEMENTS	  and	  CONTACT	  

Future Work 
•  Connecting results with Duke Coursera pre- and post-course survey 

•  Allows for the collection of information regarding motivation behind taking course, 
expectations, satisfaction with course, and additional demographics 

•  Similar pre- and post-course survey currently being deployed in courses related to a Data 
Science business specialization 

•  Better gauge influence of Coursera with pre-/post-survey format 
•  See if and how members of the target population in professional development courses differ 

from that of introductory science and statistics courses and the effect of their Coursera 
experience 

Instruments Used 
•  10-15 minute survey about educational experience, interest in educational resources and 

opportunities, and academic engagement. 
 

Bass	  Connec/ons,	  Duke	  University	  
Keara	  Darragh,	  Dorian	  Canelas	  Ph.D.,	  Mine	  Ce/nkaya-‐Rundel	  Ph.D.	  

EducaEonal	  Background,	  Interests,	  and	  AspiraEons	  of	  
College	  Stop-‐outs	  and	  Drop-‐outs	  in	  MOOCs	  

The potential of MOOCs for this population 
•  Act as alternative to traditional education system 
•  Serve as “stepping stone”  to re-enter college 
•  Help individuals acquire practical knowledge or job-related skills 

Importance of Research 
•  Much research done on factors that cause students to drop-out, comparatively little is 

known about how students recover and continue learning later in life 
•  No previous work has focused on this population’s MOOC experience 
•  Could help give appropriate recommendations to this population and aid MOOC 

developers in designing courses for their use 

College Stop-outs and Drop-outs 
•  Individuals who began college or university but left before receiving their degree 
•  Represent 8 million individuals between ages 25-34 (2007 United States Census)  
•  >30% college enrollees leave school for at least one semester and may or may not 

return to finish their degree (Stratton et. al. 2008) 

RESULTS	  (conEnued)	  

Recruiting Population 
•  3 introductory science and statistics Duke Coursera courses were chosen 
•  Individuals who took these courses from Jan 2014 - Jan 2016 meeting population 

characteristics were identified based on responses to previous survey 
•  Highest level of education “Some College” 
•  Not currently enrolled as a student 

•  Emails were sent inviting them to take a brief survey 

Population Characteristics 
•  94 respondents 
•  53% male 
•  Age (range: 25-80, median: 46) 
•  14% have been part-time college students 
•  80% have been full-time students 
•  10% have taken an online class for college credit  
•  Majority of population have been out of school for 

many years 

Educational Goals 
•  29% did not want to go further than 

they already had in formal education. 
•  45% were “pessimists”-- believed they 

would not go as far as they wished to 

 
 

Reason	   #	   %	  
Financial	  (difficulty	  paying	  tui/on)	   30	   32%	  
Professional	  Opportunity	   29	   31%	  
Family	  Responsibili/es	   24	   26%	  
Other	   22	   24%	  
Loss	  of	  Interest	   21	   23%	  
Academics	   7	   7.5%	  
Not	  Worth	  Cost	   7	   7.5%	  
Medical	   6	   6.5%	  
Disciplinary	   1	   1%	  

•  Participants reported that Coursera course 
largely made them more likely to or had 
no effect on their interest in educational 
videos and courses but 17% reported that 
the course made them less interested in an 
online course that requires payment.  

•  47% reported that their Coursera course 
experience made them more likely to 
pursue an online degree while 10% 
reported that it made them less likely 

•  33% reported that the course increased 
their likelihood of returning to school 
part-time 

•  26% believed the course made them more 
likely to return full-time while 16% 
believed the course made them less likely 
to return as a full-time student 

Reason Behind Discontinuing Higher Education 

 

 
Jana Borg Ph. D 
Michael Barger 

Special thank you to   
Kimberley Manturuk Ph.D. 
Mohamed Noor, Ph.D. 
Daniel Egger, Ph.D. 
Contact: Keara Darragh - keara.darragh@duke.edu 
 

45% of respondents reported that multiple factors contributed to their decision to discontinue. 

 

•  Over 75% “Interested or Very 
Interested” in Coursera course and 
free course from other provider 

•  There is less interest in online 
courses for college credit (52%) or 
paying for a course (25%) 

•  72% the population expressed any 
interest in completing a degree 
online. 

•  Only 30% had any interest in 
returning to school full-time 

•  51% expressed some interest in 
returning part-time 


